
The Australian Orienteer (updated paper from SGM) 

Mike Hubbert has advised he plans to retire as Editor of the Australian Orienteer. He is prepared to 
stay on until a successor is appointed. 
 
In advertising for a replacement, this is an opportune time for us to consider the future of the 
publication. We originally flagged potential options at the February SGM and invited feedback from 
State Associations, none of which has yet been received.  
 
At the AGM we will be seeking the views of States as to their preferred option for the future of the 
magazine. This will be a significant input into the Board’s ultimate decision, although we would also 
look at including input from a new editor (indeed an option open to us is to include developing new 
formats for the magazine as part of the job description for the new editor). 
 
The three broad options under consideration are: 
 

• The status quo, with a quarterly magazine published both in hard copy and electronically.  

• Retaining a quarterly magazine in a format comparable to present, but published only 
electronically.  

• Ceasing the magazine in its current form, and strengthening the monthly e-bulletin (or 
something similar). 

 
The latter two options would save significant costs (although offset somewhat by the loss of 
advertising revenue, as electronic-only publications are not attractive to advertisers). Our estimate is 
that the likely total net saving would be in the order of $10,000 per year.   
 
The current production of a hard-copy magazine does retain some level of support in the 
orienteering community (particularly amongst older members), and also has some promotional 
value. We are particularly interested in feedback from states on these points.  
 
In 2020, state orders of the hard-copy magazine were typically in the 800s in total, indicating that 
about 50% of member households are still receiving the hard copy. 
 
We may also want to consider, should we advertise the editor position, whether we wish to give this 
role broader communication responsibilities (e.g. e-bulletins, website news, social media).  
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